
Getting started
Part 1: Tracking setup





1. Install the tracking code

2. List „internal“ domains

3. Amend the privacy notice

4. Check your onsite search term

Tracking can go live!

5. Track click and view events

6. Define conversion actions

7. Set up campaign tracking

Hurray, done!

Getting up and running in no time!



Step 1 of 7: 
Install the tracking code



2 options for the integration

• Via plugin • Manually

<!-- Copyright (c) 2000-2022 etracker GmbH. All rights reserved. -->

<!-- This material may not be reproduced, displayed, modified or distributed -->

<!-- without the express prior written permission of the copyright holder. -->

<!-- etracker tracklet 5.0 -->

<script type="text/javascript">

// var et_pagename = "";

// var et_areas = "";

// var et_tval = 0;

// var et_tsale = 0;

// var et_tonr = "";

// var et_basket = "";

</script>

<script id="_etLoader" type="text/javascript" charset="UTF-8" data-block-

cookies="true" data-respect-dnt="true" data-secure-code=„XXXXXXX" 

src="//code.etracker.com/code/e.js" async></script>

<!-- etracker tracklet 5.0 end -->



Correctly connect etracker with your CMP

Reject

Allow

For etracker I control the 
cookie mode, but do not 

block the consent-free 
tracking!



Correctly connect your CMP!

1. CMP must not block the etracker tags!

• The tracking code must remain executable:

type="text/javascript"

• For Cookiebot, Consentmanager.net and OneTrust a 
parameter has to be added to the tracking & event code (incl. 
eCommerce events), in order to avoid blocking – if auto
blocking is enabled in the CMP.

https://www.etracker.com/docs/integration-setup/consent-
management-tools/

https://www.etracker.com/docs/integration-setup/consent-management-tools/


Privacy friendly
Cookie-less Session Tracking

Privacy friendly
Cookie-less Session Tracking

…

Privacy friendly
Cookie-based Journey Tracking

…



Privacy friendly
Cookie-less Session Tracking

Privacy friendly
Cookie-based Journey Tracking

CMP

< script >



Connect to CMP correctly!

2. Link cookie activation!

https://www.etracker.com/docs/integration-setup/consent-management-tools/

• In Usercentrics for example • On the website

https://www.etracker.com/docs/integration-setup/consent-management-tools/


What is automatically
tracked via the etracker
Code?

Interactions

• All page impressions with domain, URL and title as well as grouping by URL 
structure

• All external, mailto and phone links plus downloads as click events

• Playable media (videos, podcasts, music) as events

• Scrolling per page 0-9%, 10-24%, etc.

• Onsite search

Referrer

• Referrer domain and path

• Search term (if provided)

• Classification by medium (Direct, Search, Social Media, Referrer)

• Tracking and Matching of Google campaign parameters (UTM)

• Geo information (country, area, city)

Technology

• Device type

• Device name and brand

• OS system and version

• Browser name, version and language setting



What is automatically
tracked via Shop 
Plugins?

Interactions, Referrer and Technology plus:

• Internal search with search terms and with or without results

• eCommerce events with article information (name, ID, price, grouping)

• Viewed on list

• Viewed product page

• Added to wishlist

• Added to the basket

• Ordered



3 Options for eCommerce Tracking

1

etracker 

Shop Plugins

List with links

2

Google 

Enhanced 

Ecommerce

Grabbing

Documentation

3

etracker 

eCommerce 

API

Documentation

https://www.etracker.com/docs/integration-setup/cms-shop-plugins/
https://www.etracker.com/docs/integration-setup/tracking-code-sdks/tracking-code-integration/ecommerce-events-uebergeben/#google-enhanced-ecommerce-activities
https://www.etracker.com/docs/integration-setup/tracking-code-sdks/tracking-code-integration/ecommerce-events-uebergeben/


Why individual code 
integration can be
necessary?

• Individual page naming or grouping

→ Adaptation of parameter et_pagename & et_areas

• Data enrichment for pages, visits or visitors

→ Define own segments

• User Mapping

→ Cross Device Identifier

• Capture conversions with values or for later leads to
sale transformation

→ Order parameters

• Individual events (if not via CSS selectors or IDs) 

→ JavaScript Event Tracker

• Dynamic content & Single Page Applications

→ Wrapper function

• Form tracking down to form fields

→ JavaScript Forms Tracking



Worried about ad blocking

and browser cookie

restrictions? 

Avoid data loss due to ad blocking and 

cookie expiration set by browsers!

How to set up your own tracking domain

https://www.etracker.com/en/docs/integration-setup-2/tracking-code-sdks/set-up-your-own-tracking-domain/


Step 2 of 7: 
List „internal“ Domains



1 2

3

4



Step 3 of 7: 
Amend the privacy notice



1
2
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Step 4 of 7: 
Check your onsite search term
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Ready to go
Let the data collection begin!



Step 5 of 7: 
Track click and view events
without coding
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right click
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Step 6 of 7: 
Define conversion actions





1
2

3





Step 7 of 7: 
Set up campaign tracking



3 options for campaign tracking

1

Google UTM-

Parameter 

Mapping 

(automatic)

2

Dynamic 

parameters in 

Google Ads, 

Microsoft Ads, 

Facebook Ads, 

etc.

3

etracker Link 

Generator
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2



Conversion upload setup

Conversion actions (website goals) defined✓

Tracking parameter inserted as suffix✓

How to get the data back to Google Ads & Co?

Because I want to use the
automatic bidding

mechanisms.
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1. Install the tracking code ✓

2. List „internal“ domains✓

3. Amend the privacy notice✓

4. Check the onsite search term✓

Tracking can go live!

5. Track click and view events✓

6. Define conversion actions✓

7. Set up campaign tracking✓

Hurray, done!



Any questions? We are happy 
to help 

service@etracker.com or
+49 40 55 56 59 77 

(Mon–Fri 10 am – 4 pm CET).

mailto:service@etracker.com
tel:+494055565977

